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Executive Summary

Approximately 59% of the respondents owned Villa/Condominium Homes

and 36% owned Townhomes.
90% of second homes have sole owners.
Most second home owners (26%) owned property in Sea Pines.

62% of the homes were not publicly rented and for owner use or non

paying guest use.
83% of the owners drove to Hilton Head Island for their last trip.

65% of the owners who utilized air transit for their last trip flew embarked

to Hilton Head Island from the Savannah Airport.



Executive Summary

Beaches, Natural Beauty, and Dining were the most important Hilton Head

Island attributes while vacationing.

88% (767) of the 876 respondents indicated they visited 8-10 times before

buying their second home.
58% purchased their second home to return to the island for vacation.

The median year for home purchases was 2003 but most were purchased in

2005.
46% indicated that the Island is a Classic Family Vacation Spot.
93% indicated that a Hilton Head Island vacation makes them feel relaxed.

Most indicated they would recycle on vacation.



Methodology

5,000 second home owners were randomly selected
from a list of over 17,000 home owners who pay 6%
annual property tax.

The owners were mailed a 4-page survey to their
primary home address.

876 surveys were completed and returned - a 17.5%
response rate.

The randomized survey sample has + a margin of
error of 3%.



56.6 % (476)

Gender

Please indicate your gender.

o Male
B Female



Age

Please indicate your age below.

36.8% (314)

- 21-30
. 31-40
. 41-50
. 51-60
16.3 % (139) . 61-70
. 71 plus
B No Answer

0.7 % (6)

1.9% (16)
335 % (286)

109 % (93)



Marital and Family Status

75.7 % (640)

Please indicate your marital and family status.

12.3 % (104)

44%(37)

7.0 % (59)
06%(5)

- Single without children
under 18 living at home

Single with children
W nder 18 living at home

- Married without children
under 18 living at home

= Married with children
under 18 living at home

E No Answer



Household Income

Which of the following ranges includes your annual household income?

27.7% (237)

Average Income: $200K-$249K

17.4 % (149)

149 % (128)

13.0% (1171)

— 11.0% (%4) — —

8.9 % (76)

5.47%(46) _

19 % (16)

§25,000-549.999 $75.000-599.999 $150,000-5199.9%9 $250.000 or More
Under $24,999 §50,000-574.999 $100,000-5149,993 §200,000-5249,993 No Answer



Classification of Second Home

Which classification best describes your second home on Hilton Head 2000: The mean year when
Island? (Check one circle that best represents your answer) owners purchased there home

2003: The median year of
home purchases
5.4 % (47)
2005: The year when most
359% (312) second homes were purchased

B Villa/Condominium
BN Townhome

B Single Family Home
B Homesite

02%(2)

58.5 % (509)



Ownership Arrangement

What is the ownership arrangement for your second home on Hilton Head
Island? (Check one circle that best represents your answer)

 Sole Owner
B Multiple Owners
B Other

90.1 % (782)

93%(81)

06%(5)




Community of Ownership

Within which community do you own your second home? (Check the circle that best
represents your answer)

Sea Pines
Palmetto Dunes
Forest Beach

Other Mid Island

Shipyard 86% (73)
Hilton Head Plantation 7.3%(62)
Other North Island 5.4 % (46)

|
Port Royal 40%(34)

Indigo Run 20%(17)
Other South Island 12 % (10)
Palmetto Bay 09%(8)
Palmetto Hall 09 % (8)
Wexford 0.7 % (6)
Long Cove 0.6 % (5)

Spanish Wells— 0.1 % (1)

109 % (93)

17.5 % (149)
I
145 % (123)

253 % (215)

100

150 200

250



Current Use of Second Home

How are you currently using your second home on Hilton Head Island? (Check all that
apply)

Second Home [ Not
Publicly Rented and
For Owner Use Only

Second Home / Publicly
Rented by a Property/Rental
Management Company

29.0 % (253)

Second Home [ Not Publicly
Rented and For Owner
and Non Paying Guest ...

225 7% (196)

Second Home [
Publicly Rented by
Owners of the Home

12.3 % (107)
7.7 % (67)

Long Term Rental Only

Other 21%(18)




Second Home Usage Estimates

Owners who do not publicly rent their property take 5
vacations per year and stay 7 days per vacation.

Publicly Rented by a
Propert Combination of
Mana:emznt Long Term Any of the
Rental Only Other (n=2%) .
Company and/or (n=8%) Categories
Owners of the Home (n=2%)
(n=23%)

Not Publicly Rented: For
Owner Use Only and/or Non
Paying Guest (n=62%)

Number of Days

Used (Median)

Days the second home
is occupied by the 50 21 14 21 30
family

Days the second home

. . 100 100 365 233 98
is occupied by renters

Days the second home
is occupied by non 15 14 14 14 14
paying guests




Type of Transportation Used on Last
Trip to HHI

What type of transportation did you use to make your last trip to Hilton Head Island?
(Check all that apply)

83.2 % (703)

182 % (154)

05%(4) 0.1%(1)

1 1
Other Mator Coach/Tour Bus



Airport Use

If you traveled by plane, which airport did you embark to the Hilton Head Island area? (Check all
that apply. If you did not travel by plane, SKIP THIS QUESTION.)

65.0 % (275)

466 % (197)

54%(23)  52%(22) 52%(22) 434 )
: 28%(12)
( 07%(3)

Hiton Head Island Atlanta Charleston Not Sure

Savannah/Hiton Head Charlotte Jacksonville Other
Island Intematonal



HHI Attributes Ranking

Please rate how importantthe fiollowing

atitlltlct))r:JtHezaac;elsvlvahnedr? (CgﬁgiLng];OaV;;%t[;?;?en Iﬁggi:};g Impoertant  Neutral  Unimpertain Not |2:[|[;cl)|l tant Meamn #of Respondents
box tortheright of thelisland characteristic)

Beaches 72% 24% 3% 0% 1% 4.66 834
Natural beauty of the destination 66% 31% 3% 0% 0% 4.63 834
Dining/seafood 50% 42% 6% 0% 1% 4.41 831
Ease of access 37% 49% 11% 1% 1% 4.20 825
Cell Phone Signal Strength 36% 40% 17% 3% 4% 4.02 831
Wireless (Wi-Fi) Access 36% 38% 17% 4% 4% 3.97 832
Golf 30% 31% 17% 11% 12% 3.57 831
Environmental/ecological sensitivity 29% 43% 22% 3% 3% 3.93 826
Travel distance 24% 49% 20% 5% 2% 3.87 824
Diversity of activities & places 23% 55% 16% 4% 2% 3.92 824
Affordability 17% 52% 24% 4% 3% 3.77 829
Water sports 10% 33% 34% 11% 12% 3.18 820
Tennis 10% 19% 25% 21% 24% 2.70 828
History/heritage 7% 34% 43% 11% 6% 3.26 821
Arts/culture 6% 39% 41% 11% 4% 3.32 826
Hilton Head VIP card perks 5% 16% 35% 21% 23% 2.58 818
Spa 1% 8% 35% 30% 26% 2.29 823
Volunteer opportunities 1% 7% 38% 28% 26% 2.28 820
Answered Question 838




Reason for Purchase

What was the primary reason for your second home purchase?
(Check only one)

57.9 % (468)

2287% (184)

19.3 % (156)

Purchased to return to
BN Hilton Head Island for
most of my vacations

Purchased for
- investment purposes

s Purchased to entertain
business clients

B Other (please specify)



Percentage of Time Spent Working

Approximately 58% indicated they would spend a portion of their time
working remotely.

What percentage of your time at your second home is spent working remotely for professional
purposes? (Check one circle that best represents your answer)

0% 422 7% (352)

1%-20%

21%-40% 16.2 % (135)
41%-60%
61%‘803’3

147%(12)

81%-100% 11%(9)




31% of the respondents indicated they were going to stay on the
island more frequently. Those respondents indicated they were going
to stay on average an additional 79 days per year.

In what ways do you see your use of your second home changing in the next ten years? (Check
one circle that best represents your answer)

Plan to stay on the island
more frequently (if so.
how many more days...

30.7 % (257)

Plan to retire there 22.7 % (190)

No change 21.7 % (182)

Plan to sell 17.6 % (147)

Plan to stop

renting short term o

Plan to stop

renting long term %09

Plan to rent short term

1.8% (15)

Plan to rent long term 1.2% (10)




Best Describing Adjectives

Which of the following adjectives best describe the Hilton Head Island area as a leisure travel
destination? (Select up to three answers)

Relaxing
Upscale
Friendly
Fun
Eco-Sensitive
Rejuvenating

335 % (271)
296 % (239)
231 % (187)

226 % (183)

Pristine 165 % (133)
Entertaining 146%(1 1'8)
Expensive 11.9 % (96)
Classic 10.0 % (81)
Cultured 9.8 % (79)

Traditional
Unexploited

Romantic 5.7 % (46)
Commercialized 5.3%(43)
Other (please specify) 52%(42)
Exhilarating 407%(32)
Old Fashioned | 24% (19)
Exotic l15%(12)
Snobby |§ 1.2 % (10)
Boring || 09 % (7)

89%(72)
7.3% (59)

436 % (352)

76.7 % (620)




Vacation Destination Description

Based on your experience, which of the following most accurately describes Hilton Head Island
as a vacation destination? (Select only one answer)

400
46.2 % (360)
300 +——
354 7% (276)
200 4———
100 +——
867%(67)
40%(31) 26% (20)
- .f. -,
2.1%(16) 12%(9)
00—
A natural The Hamptons A cure for ‘theme
sland paradise of the South park-tis”
A classic family A golf lover's dream Other (please specify) _A romantic

vacaton spot sland retreat



How does a vacation on Hilton Head Island make you FEEL? (Check all that apply)

Relaxed
Satisfied

Rejuvenated
Invigorated
Fulfilled
Excited

Sentimental

Youthful

Spoiled

Romantic

Pampered

Other (please specify)
Oid

Frustrated

Bored

Indifferent

Drained

Vacation Feeling

502 % (456)

62.4 7% (529)

35.1 % (298)
209% (262)
19.0% (161)
15.|2 % (137)
116% {ISS]
1% 94
105 % (89)
91%(77)
42% (36)
13% (1)
12% (10)
06%(5)
02%(2)
01%(1)
0% 20% 40% 60% 80%

100 %



Most owners would recycle while
vacationing on Hilton Head Island

The following statements refer to your behaviors while vacationing on Hilton Head
Island. If the environmentally friendly programs were available to you, please indicate
how willing you are to practice the following behaviors while on vacation. (Check the
appropriate circle to the right)

Recycle glass and
plastic bottles.

Recycle aluminum,
tin, and metal cans.

Recycle newspaper,
magazines, and books.

Recycle cardboard.
boxes. and other paper
related packaging.

Pay a nominal fee
to make recycling
more available.

56 % (47)
1.8 % (15)

55 % (46)
17%(14)

6.3% (53)
20%(17)

87%(73)
247% (20)

20.9 % (176)

22.0% (189)

21.5% (181)

22.0 % (185)

23.7 % (198)
30.7 % (257)
278 % (232)

17.8 % (149)

71.7 % (603)

70.8 % (595)

70.1 % (589)

66.9 % (562)

. Very willing
. Willing

B Not very willing
B Not willing at all



Second Homeowner Spending

# of
Respondents

Second Homeowners — Not Publicly Rented: Item

Missing Variable

On average, how many people are you financially responsible for when you

take a trip to Hilton Head Island? (Please enter your answer in the space 474 81 2.59
provided. If you can't answer the question, please indicate N/A in the space.)

Transportation (around the area) 346 209 S 133.56
Lodging 26 529 S 535.42
Food-dining out 484 71 S 430.55
Food-groceries 481 74 S 289.34
Beaches 41 514 S 119.29
Shopping 423 132 S 580.96
Spas 46 509 S 205.98
Golf 224 331 S 274.56
Biking 53 502 S 83.66
Parks 6 549 S 40.83
Performance/visual arts 89 466 S 12463
Festivals 54 501 S 82.96
Museum/historical tours 50 505 S 56.84
Boating/sailing 50 505 S 306.60
Nature based activities 28 527 S 105.54
Dolphin tours 19 536 S 111.58
Tennis 34 521 S 102.50
Fishing 33 522 S 193.79
Sporting events 16 539 S 229.38
Other cultural activities 40 515 S 105.43
Other sport activities 23 532 S 98.04
Other outdoor activities 33 522 S 122.42
Other expenses 115 440 S 284.12




Non Paying Guest Spending

If you checked that you have non-paying guests staying in

) . L . .
your home, please estimate their TOTAL expenditures in R Mean

EACH of the following areas during their last trip. Round
UP to the nearest amount.

Transportation (around the area) 173 S 102.63
Lodging 18 S 116.67
Food-dining out 240 S 260.44
Food-groceries 218 S 184.03
Beaches 36 S 45.56
Shopping 183 S 263.93
Spas 26 S 162.31
Golf 119 S 197.77
Biking 69 $ 70.94
Parks 11 S -
Performance/visual arts 28 S 54.46
Festivals 22 S 39.77
Museum/historical tours 35 S 42.00
Boating/sailing 42 S 125.95
Nature based activities 24 S 38.33
Dolphin tours 25 S 99.40
Tennis 32 S 71.72
Fishing 35 S 115.00
Sporting events 15 S 56.67
Other cultural activities 19 S 45.26
Other sport activities 18 S 55.83
Other outdoor activities 16 S 50.00
Other expenses 44 S 184.09




Economic Impact

EGIONAL )

TRANSACTIONS
ONCEPTS, LLC
ECONOMIC MODELING



Generating the Estimates

17,343 second-homeowner households
— Survey: 846 respondents

* Reported spending weighted according to
number of respondents in each category:
— Not Publicly Rented

— Publicly Rented by Property Management
Company

— Long Term Rental

— Non-Paying Guests

— Other REGIONAL

TRANSACTIONS
ONCEPTS, LLC

CCCCCCCCCCCCCCCC




Inputs

Reported Spending Categories

Transportation
Lodging
Food-dining out
Food-groceries
Beaches
Shopping

Spas

Golf

Biking
Parks
Performance/visual arts
Festivals
Museum/historical tours
Boating/sailing

Nature based activities

Dolphin tours

Tennis
Fishing
Sporting events
Other cultural activities
Other sport activities
Other outdoor activities

Other expenses

EGIONAL mmmmmn>
TRANSACTiONS

( tONCEPTS, LLC
FCONOMIC MODELING



Input-Output Model

e Utilized the Regional Dynamics (REDYN) model
* Estimates include:

— Direct (impacts directly resulting from 2"d
homeowner spending)

— Indirect (impacts generated by suppliers to
businesses servicing 2" homeowners)

— Induced (impacts generated by consumer
spending by the employees whose jobs were
created by direct & indirect impacts)

FGIONAL mmm——
TRANSACTIONS
ONCEPTS, LLC

CCCCCCCCCCCCCCCC



Results

Reported in terms of:

— Employment — total jobs created in Beaufort
County

— Output — dollar value of goods & services
produced within Beaufort County
(roughly = county GDP)

— Disposable Income — aggregated after-tax
household income in Beaufort County

— Net Fiscal — local (county & municipal)
government revenues net of expenditures

FGIONAL mmm——
TRANSACTIONS
ONCEPTS, LLC

CCCCCCCCCCCCCCCC



Multipliers

e Based upon ratio of total job creation to jobs
created directly by second homeowner
spending

e Estimated employment multiplier = 1.08

— Every 10 directly-created jobs generate
approximately 1 additional job in Beaufort County

e Estimated output multiplier = 1.12

— Every $100 spent by second homeowners
generates an additional $12 of output in County

FGIONAL mmm——
TRANSACTIONS
ONCEPTS, LLC

CCCCCCCCCCCCCCCC



Total Estimated Impact

All Second Homeowners
Beaufort County

2011 2012 2013 2014 2015

Employment 2,176 2,153 2,116 2,081 2,046

Output (x1000) $120,650 120,652 120,665 120,674 120,684

Disposable
Income (x1000) $63,308 63,630 63,653 63,659 63,650
Net Fiscal
(x1000) $5,484 5,280 5,057 5,069 5,080
REGIONAL‘
RANSACTIONS
(Note: All dollar amounts are in current dollars) T

( jONCEPTS, LLC
FCONOMIC MODELING



Total Estimated Impact

Non-Paying Guests
Beaufort County

2011 2012 2013 2014 2015
Employment 120 118 117 115 113
Output (x1000) $6,349 6,350 6,350 6,352 6,353
Disposable
Income (x1000) $3,414 3,437 3,441 3,443 3,445
Net Fiscal
(x1000) $401 391 379 380 381

REGIONAL‘
RANSACTIONS
(Note: All dollar amounts are in current dollars) T

( :ONCEPTS, LLC
ECONOMIC MODELING



Total Estimated Impact

Total Homeowners + Non-Paying Guests
Beaufort County

2011 2012 2013 2014 2015
Employment 2,296 2,271 2,233 2,195 2,159
Output (x1000) $126,999 127,002 127,015 127,026 127,037
Disposable
Income (x1000) $66,723 67,067 67,094 67,103 67,096
Net Fiscal
(x1000) $5,885 5,671 5,436 5,449 5,462
Additional
Property Tax Rev $77,578.6 77,578.6 77,578.6 77,578.6 77,578.6
(x1000)
Total Fiscal
(x1000) $83,463 83,249 83,015 83,028 83,040
REGIONAL‘
RANSACTIONS
(Note: All dollar amounts are in current dollars) T

( tONCEPTS, LLC
FCONOMIC MODELING



For more information contact:

John Salazar, Ph.D., CHE

University of South Carolina — Beaufort
and
The Lowcountry & Resort Islands Tourism Institute

The Lowcouniry & Resort

Islands Tourism Institute

_,r‘:%-—_.



